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Introduction

Social Media Compatibility Quiz

Social Sharing
Facebook
Facebook Tips
Twitter

Twitter Tips

Photo and Video Sharing
Instagram
Instagram Tips
YouTube
YouTube Tips
Pinterest
Pinterest Tips

Professional Networking
LinkedIn
LinkedIn Tips
Quora
Quora Tips

Behance
Behance Tips

Blogging
Medium

Custom/Premium Blog
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Forget the stereotype of the tech-phobic elder calling their adult children for help with
their AOL account. Now 82% of Baby Boomers have at least one social media account,
with Facebook being the most popular with the over-50 set. Boomers spend an average
of 27 hours a week online, which is actually two Q S \hbtrs than their Millennial
children do.

As the aging population puts off retirement, they're looking online for career help, job
listings and to build their personal brand. They know that social media isn't just for
narcissistic twenty-somethings to post selfies, it's a place where they can showcase
their work, discover the latest info about their field, and network (31% of LinkedIn users
are over 55).

If you're ready to put yourself out there on social media, but don't know where to start,
we've put together a five-part guide for finding the platform that's right for you, building
your online presence, and getting the most out of your time there. If you're already on
social media but are concerned you're not "doing it right", we have some tips for you,
too.

Let's start with the basics. Take our Social Media Compatibility Quiz to see which
platform is right for you.
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1. Jglzpvibtlfe!nf!bcpvulnz!tpdjbnlnjgf-Uixpvieltbz;s

a. The more the merrier! | like to keep in touch with friends, neighbors, former
colleagues and classmates.

b. Isocialize only with my closest family and one or two friends.

c. Who has time to socialize? | am too busy working and networking with
potential business contacts to go out for fun.

d. I'm shy, but | like knowing what’s going on in the world around me, as long
as | don't have to engage too much.

3/ Jixpwvreleftdsjcfinz!gbnijnjbsjuz!xjui!ofxt!boe!dvssfoulfwfout!bt;s ¢

a. I'manews junkie! | want to know what’s happening when it happens,
without filters.

b. I'm up on the important headlines. have a few trusted news sources and
check on them a couple of times a day.

c. There are only a few issues that resonate with me and that | follow closely
in the news.

d. To be honest, I'm more up on events in my neighborhood than global
current events.

B
3. Xifolluijolbcpvulnz!gbwpsjuflcsboet!boe!gspevdut;#

a. lam an evangelist! | like to stay up on the latest product developments
and am happy to write reviews or recommend them to anyone who will
listen!

b. There are one or two brands | use regularly, and if they have a new product
or promotion | want to know about it.

c. Who cares about brands? | buy whatever is on sale at the store. I'm not
“brand-loyal”.

d. Ilike to know what's going on with brands I like, but I'm not likely to talk
about them or recommend them.
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5/ Xifoljuldpnftiup'epdvntoujohlnzhjgf;
b/ No detail is too small! | can tell you what | had for breakfast last Tuesday,
or the shoes | wore to my cousin’s wedding.
c/ |like to have a record of the most important moments, to share with my
closest friends.
d/ 1don’t have the time or the inclination to write down everything that
happens to me, but | do want to share my knowledge and expertise.
e/ I'd like a place to privately document the things that are important to me.
B
6/ JgxFsFicbdl!jolijhi!tdippnFohnjti!dibtt!boe!ibelup!xsjufibcpvulbozuijoh!jus
xpvnelct;t
b/ Where to begin? | might write about the sunrise | saw while walking my
dog, or the song | just can't get out of my head, or that infuriating headline
| read this morning. Do | have to choose?
c/ Probably something really meaningful to me, like the anniversary of
meeting my best friend.
d/ I've always followed the news, so | would probably comment on the pieces
that | thought were well written or that had a flawed premise.
e/ Something safe and generic, like the change in seasons or something. |
don't think I'd want to share anything too private.
B
7/ Xifolluijol!pg'ejhjubnigi pup!boelwjefp!tibsjoh;s
b/ 1 wonder how we ever lived without digital cameras and smartphones for
capturing life as it happens!
c/ It's nice to have a way to document important events, but it can be kind of
a hassle uploading photos and videos, so | dont do it often.
d/ Sharing personal photos and videos isn’t important to me, but having
access to instructional videos and business training is.
e/ | worry about privacy, so | don't share photos or videos online at all.
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8/ Jxpwneleftdsjcfinz!cvtjoftt!iofuxpsl!bt;s

b/ A mix of friends and former colleagues. We get together for coffee now
and again to stay in touch.

c/ Not as robust as it could be. | don't know where to start with the whole
“networking” thing, though | do have a few people | can ask for advice.

d/ Constantly growing and changing. My personal network is crucial to my
career success.

e/ Networking is like pulling teeth. | don't really need to do it, anyway.

9/ Hjwjoh!bewjdf!boe!tibsjoh!sfdpnnfoebujpot;

b/ Comes naturally to me. | love sharing my thoughts and answering
questions about the things that are important to me.

c/ Is an important part of my relationship with my family and close friends.
We do it all the time.

d/ Is crucial to my professional reputation. Establishing myself as a subject
matter expert is key to my personal brand.

e/ Isn't something | feel comfortable doing, although | appreciate getting
information from people | know and trust.

z/ \Wjtvbnlgjocpbset!ps!tdsbqcpp 1 tigpsthbuifsjoh!jefbt!boe!jotqjsbujpo;s

b/ Are the greatest thing since sliced bread! | want fashion from my favorite
magazines, recipes from my favorite yogurt brand, inspiration for holiday
crafts...

c/ Appeal to me and my friends very much. They allow us to collect and
share everything from recipes to decorating ideas to fitness tips.

d/ Aren't really how my brain is wired. | prefer spending my time reading
articles and blogs than looking at visual galleries.

e/ Would be a nice way to gather my thoughts around projects and ideas, if |
can keep them private.
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21/Nz!dpngpsulnfwfnlxjuilufdiopnphz!boe!njgfponjof!jt;s

b/ High. I have multiple devices | use throughout the day, including a
smartphone, a tablet, a laptop and/or a desktop computer.

c/ Above Average. | have several apps/programs that | use and while I'm no
Luddite, | don't want to feel tethered to technology all day.

d/ Average. | have one device | use to connect and a select few
programs/apps that | use, and that is enough for me.

e/ Low. | am concerned with privacy and don't really feel confident that what
I'm doing on my devices is completely safe.
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